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A SEAN countries have de -
cided to strengthen their

textile and clothing industries
to create an integrated manu-
facturing base in the region.
The move came after ASEAN
trade ministers and business-
men met for a public-private
policy dialogue in Bangkok,
Thailand, in August.Thai Commerce Minister Porntiva Nakasai

said ASEAN businessmen were highly motivat-

ed in strengthening the competitiveness of the

textile and clothing industries, so the region

could become a manufacturing base both at the

up stream and downstream levels, as well as for

fashion and design.Phongsak Assakul, president of the ASEAN

Federation of Textile Industries (AFTEX), said

under the plans to strengthen the industry, busi-

nessmen had asked for two types of support

from governments. First, governments should

open up a special lane for the clearance of textile

and garment exports and imports among

ASEAN states. Second, governments should put

aside US$3m as funding for the improvement of

labour skills in the textile and clothing industries.

The fund would be part of the Source ASEAN

Full-Service Alliance Programme, which is

designed to help develop all related industries,

ranging from weaving and fabric creation to

design development, within three years.

Rachane Potjanasuntorn, director-general of

Thailand’s Export Promotion Department, said

this would be a pilot project for the integration

of other industries among ASEAN countries.

Tighter co-operation between ASEAN coun-

tries in the textile and clothing industries will

not only help develop the sectors, but also

reduce any weaknesses ASEAN industries have

in competing with others, he said.India benefits from trade deal

A NEW free trade deal signed between India

and the ASEAN bloc will cut and eventually eli -

m inate tariffs on a range of products including

tex tiles and ready-made garments.
However, India has been allowed to continue

protecting its farm sector, and has excluded 489

products, including rubber, from the trade deal.

Computer software and information technology

are also exempt.ASEAN is India’s fourth-largest trading part-

ner. The value of trade between the two was

US$47bn in 2008.Amit Mitra, secretary-general of the Federa-

tion of Indian Chambers of Commerce and

Industry, said the agreement, which comes into

effect form January next year, was “a win-win

for both sides”.� Federation ofIndian Chambersof Commerce andIndustry (FICCI),Federation House,Tansen Marg,New Delhi 110001,India. Tel: +92 112373 8760. Fax:+92 11 2332 0714.E-mail: ficci@ficci.com
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