
No. of insertions 1 3 6 12
Half page 510 435 390 350
Quarter page 330 295 275 220
Eighth page 175 160 145 130

Business opportunites EUR10 per line 
Payment can also be made in USD or GBP at the current exchange rate

MECHANICAL DETAILS (depth x width in mm)
Format: A4
Half page vertical: 242 mm x 77 mm
Half page horizontal: 121 mm x 160 mm
Quarter page vertical: 121 mm x 77 mm
Quarter page horizontal: 58 mm x 170 mm
Eighth page: 58 mm x 77 mm

PRINTING PROCESS Textiles South East Asia is a two-colour newsletter
(black and cyan)

MATERIALS REQUIRED Materials/copy to publisher

DIGITAL FORMAT Ad material must be supplied digitally using the criteria
herewith.The production process within Textile Media Services operates on a
PC platform, although Mac may be acceptable. All files are output to PDF via
QuarkXpress 7.0 so QuarkXpress files (in MS Windows format) would be the
most acceptable, with high resolution pictures and logos in TIF format.The
inclusion of JPEG images should be avoided. PDFs should contain high
resolution images (minimum 300 dpi) in CMYK colour format, have all fonts
embedded, be compatible with Adobe Acrobat 4.0 (minimum) and be in a
binary data format. Line art should be scanned at 1200 dpi resolution.

If any advertisers have any queries regarding acceptable file extensions,
please call for clarification.

MONTH ADVERTISING COPY DATE PUBLICATION DATE
January 5 December 19 December
February 9 January 26 January
March 6 February 23 February
April 13 March 30 March
May 10 April 27 April
June 8 May 26 May
July 12 June 29 June
August 10 July 27 July
September 7 August 24 August
October 11 September 28 September
November 9 October 26 October
December 6 November 23 November

Monthly e-newsletter: EUR645 (Sent by e-mail to more than 28,600
companies worldwide involved in the textile and clothing industry. Ask for full details)

Banner on www.textilemedia.com: EUR310 per month (Size 234 x
60 pixels. Static, animated or flash files accepted)

TERMS AND CONDITIONS
The publisher will not accept responsibility for advertisement mistakes created due
to wrong design or incorrect digital technology provided by advertisers. For other
terms and conditions, please see details at: www.textilemedia.com/4682.html

For further information contact:
Judy Holland

Publisher, Textiles Eastern Europe
Textile Media Services Ltd

2A Bridge Street, Silsden
Keighley BD20 9NB, UK

Tel: +44 1535 656489
Fax: +44 8700 940868

E-mail: jholland@textilemedia.com
www.textilemedia.com

READERSHIP PROFILE
DISPLAY ADVERTISING
RATES AND DATA

THE once booming Cambodian clothing sec-

tor is stagnating due to the impact of the US

economic slowdown on export orders. In the

first five months of 2008, Cambodia exported

US$967.9m worth of garments to the US, while

Vietnam exported US$1.9bn and China US$12bn,

according to the US Department of Commerce.

The US buys 70% of all Cambodian apparel ex -

ports. 
In the first half of 2008, Cambodian textile and

clothing exports to the US market reached

US$1.16bn, a year-on-year increase of just 2.2%,

of which knitwear and cotton clothing recorded

the strongest growth.The Garment Manufacturers’ Association of

Cambodia (GMAC) had predicted the sector’s

growth would slow from 20% in 2007 to just 5%

this year, spelling trouble for Cambodia’s largest

export earner, which employs around 360,000

workers.
“The health of the garment sector is threat-

ened this year and it is time for serious concern,”

said external affairs manager Kaing Monika.“The question ishow we will sur-vive with giantcompetitors likeChina and Viet-nam.”
The past dec -ade has seen ind -ustry growth ofmore than 10% ayear but the USslowdown, spi-ralling costs and

what employers say are over -

zealous trade unions and low

worker productivity, are hurt-

ing the sector.Monika said the sector grew

by only 3% during the first half

of this year. “The slowdown

only started to hurt us recent-

ly, but we expect demand for

clothing to fall further,” he told the Phnom Penh

Post.
The US slowdown has been especially damag-

ing to Cambodia because, unlike neighbouring

Thailand, Cambodian clothing makers have fail -

ed to diversify to export markets in Europe, Rus-

sia and the booming Middle East.

About 70% of exports go to the US with only

24% to the EU. The US slowdown is expected to

lead to further declines in Cambodia, with cloth-

ing sales dropping by 5.5% in July alone.

Frequent strikes and what employers say is

low worker productivity is affecting the sector.

“Cambodia has lost its reputation because of too

many unions and too many strikes,” said GMAC

president Van Sou Ieng. “A Chinese worker pro-

duces 100-120 shirts per hour, a Vietnamese

worker produces 60-70 shirts per hour and a

Cambodian worker produces 30-40 shirts per

hour.”
Free Trade Union president Chea Mony said

the industry itself was to blame for many of the

strikes because it sponsored pro-management

puppet unions.Shifting the blame, Sou Ieng said: “Interna-
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