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Emerging markets

LEVI Strauss Europe, Middle East and North
Africa (LSEMA) is to start consultations with

unions on the possible closure of its Kiskunhalas
plant 150 km south of Budapest. If the company
shuts down this unit, around 550 employees will
lose their jobs, along with casual labour.

The current global crisis has not left the global
jeans giant unaffected, and the company has
experienced a marked drop in demand for its
clothing and other consumer products. This has
forced the company to reduce capacities in its
manufacturing plants at the beginning of 2009.

“In order to remain competitive we need to
en hance production flexibility and adjust it to
fluctuating sales,” the company said.

Gavin Moore, head of production at Levi
Strauss Europe, said the company would exam-
ine “every possible option” during talks with
unions, but added that the proposed shutdown
“is necessary to maintain the company’s compet-
itiveness in the long term”.

The date for the possible closure of the plant
could be determined during the consultation,

but the manage-
ment has prop -
osed to gradually
scale back produc-
tion with final clo-
sure by the end of
June.
� Levi Strauss &
Co Europe, Ave -
nue Arnaud Frai -
teur 15-23, B-1050
Brussels, Belgium.
Tel: +32 2 640
2997. Fax: +32 2

641 6636. www.levistrauss.com

CROATIA
Varteks to close facility

CROATIAN textile producer
company Varteks is to close its
plant in Novi Marof in Varaz -
din county because of a sharp
reduction in the number of
orders. The company did not
receive any new or ders in
2008, stated chief executive
officer Zoran Koscec.

He said the company will transfer the plant’s
135 empl oy ees to other jobs in the group.
Varteks will offer them the same or similar jobs
but those who refused transfers would receive
severance pay.

Koscec said a problem arose after the compa-
ny stopped producing Levis last year and
received no new orders either from domestic or
foreign clients. The company also has a problem
at its Tivar plant, where it has reduced produc-
tion by 30%. The plant’s 50 employees may have
to be transferred to other jobs, he added.
� Varteks d.d., Zagrebacka 94, HR-42000 Varaz -
din, Croatia. Tel: +385 42 377105. Fax: +385 42
377284. E-mail: info@varteks.com

Retail trade
THE Central Bur eau of Statistics reports that
retail textile trade in Cro atia in 2008 was 3.3%
lower than in 2007. Retail clothing trade was
7.0% higher year-on-year. In comparison, overall
retail trade in Croatia in 2008 was 6.0% higher
than in 2007.
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Zoran Koscec

JAPAN wants clothing and textile imports
from China to drop to around 50% from the

current 77% level, which could help transform
the profitability of many South East Asian cloth-
ing factories, said Shigeru Takagi, director of
Japan’s International Textile and Clothing Trade
Office at the Ministry of Economy.

According to Mike Flanagan, chief executive
officer of UK-based consultancy group Clothe-
source, Japan imports practically all its clothing
of which 93% come from China. Just 7% of its
clothing imports come from South East Asia or
Bangladesh — the countries with which Japan
has, or is negotiating, agreements to import
clothing duty-free. Moving a third of Japan’s
imports to those countries could mean a 400%
increase in their exports to Japan — and in some
cases, that could double their total sales.

Just as important for Asian factories is the
timescale many need to bring their operations
up to the standard needed by Japanese buyers.
“Cambodians have found the Japanese want
twice as many supervisory staff on a production

line as European
or American buy-
ers,” added Flana-
gan. “That adds
to cost and impr -
ov ing operations
takes time. Japan
will not save Asi -
an factories from
the problems of
falling European
or American ord -
ers this year.

“But, for factories that survive this year, com-
ing up to Japanese standards will be a real profit
improver in the years to come. Ultimately, there
could well be factories in Thailand, Cambodia,
Indonesia or Bangladesh that might be able to
afford to turn some American or European busi-
ness away.”
� Clothesource Ltd, 10 Park Street, Charlbury,
Oxfordshire OX7 3PS, UK. Tel: +44 1608 810153.
E-mail: intelligence@clothesource.com

INDONESIA
Exports to Egypt likely to fall
INDONESIAN exports of tex-
tiles and clothing to Egypt are
likely to decline following the
imposition of a 25% import
duty from 15 January out of
cost, in surance and freight
(CIF). Gus mardi Bustami, gen-
eral director of international
trade at the Indonesian Min-
istry of Industry and Trade,
explained that the temporary safeguard has been
imposed on all importing countries, not only on
Indonesia.

However, Indonesia says it will fight to be
exempt from the import duty by providing evi-
dence. Based on data from the National Statistics
Bureau (BPS), exports of cotton and blended
yarn from Indonesia to Egypt were 1,798.4
tonnes in 2005, 2,702.5 tonnes in 2006 and 2,073.8
tonnes in 2007.

Exports of woven cotton and blended fabric
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Gusmardi
Bustami

Textiles Eastern Europe
Textiles Eastern Europe is a subscription-based monthly
newsletter that provides hard-to-find commercial news,
information and business opportunities of the textile and
clothing industries in the emerging markets of Central
and Eastern Europe and the former Soviet Union. Read
by top management and decision-makers in the global
textile and clothing industry with an interest in
capitalising on and investing in the economic
regeneration of this rapidly developing region.

Newsletter: GBP £345 for 12 months

Textiles South East Asia
Textiles South East Asia is a subscription-based monthly
newsletter providing hard-to-find commercial news,
information and business opportunities of the textile and
clothing industries in the emerging markets of South East
Asia. This developing region offers manufacturers and
suppliers new prospects for marketing products and
services, as well as sourcing opportunities, in Brunei,
Cambodia, Indonesia, Laos, Malaysia, Myanmar
(Burma), Philippines, Singapore, Thailand and Vietnam. 

Newsletter: GBP £345 for 12 months

Full details at www.textilemedia.com
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Central and Eastern Europe 
Textile Business Review
3rd edition

The Central and Eastern Europe Textile Business Review
is the unique reference source of the textile and clothing
industries in all 29 countries of Central and Eastern Europe
including the former Soviet Union. With more than 200
pages and over 150 tables, the 3rd edition was published
in October 2008 and includes full statistical information on
all countries in the region, analysis of the current business
environment and information on leading companies

Report: GBP £395
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THE Borgstena group, one of
Europe’s leading automotive tex-
tile suppliers has signed a global
alliance partnership with Seiren,
one of Japan’s largest automotive
textile groups.

With production facilities in
the US, Brazil, China, Thailand
and Japan, Seiren is a leading
global automotive interior sup-
plier to such companies as Toy-
ota, Honda, Nissan, Mitsubishi
and Suzuki.

In addition to its automotive
division, Seiren also has activities
in household and interior tex-
tiles, fashion, electronics and
medical with annual sales equiv-
alent to more than EUR1bn
(US$1.25bn).

As a result of this co-operation
Borgstena will have exclusive

access to Seiren’s
customer base in
Europe. Via Sei -
ren’s global net-
work Borgstena
now has the pos-
sibility to devel-
op global pro-
jects with key

global customers, such as Volvo
Cars, Volvo Trucks, Volkswagen,
Skoda, Ford, Grupo Antolin,
Johnson Controls and others.

Jorge Machado, Borgstena’s
chief executive officer, said: “Our
industry is currently living thr -
ough difficult times with this
unprecedented market situation.
However, it is important that we
do not just focus on the short-

Borgstena Group and
Seiren to co-operate
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GKN Aerospace
purchases fibre
simulation software 
GKN Aerospace has purchased
an Advanced Fiber Modeler for
CATIA V5 product from
specialised composites
modelling software supplier
Simulayt.
“The best feature of Simulayt’s
Advanced Fiber Modeler with
CATIA V5 CPD is that what
you see on the screen is what
you get on the shop floor,” said
Tonya Cole of GKN Aerospace
and the NC Lead of the CATIA
composite manufacturing effort
on the GKN CH-53K aft
transition programme.

www.aerospace.gknplc.com
www.simulayt.com
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TOYOTA has developed what is
described as the world’s first
rear-seat centre airbag to protect
rear-seat passengers from a side-
on collision.

The new Supplemental Restr -
aint System (SRS) is fitted in a
large, fixed rear-seat centre con-
sole, presumably located in the
upper centre backrest area, which
will be available in a version of a
Toyota model to be launched in
Japan in the near future.

Toyota says when the vehicle
is hit side-on, the airbag deploys
from the top of the console to act
as a barrier that helps lessen in -
juries caused by passengers col-

liding with each other or into the
console.

www.toyota.com

Toyota develops rear-seat centre airbag

continued on page 7

Jorge Machado

Aircraft Textiles 
Interior fabrics and air cabin fashion 
25 supplier profiles

A review and analysis of the global aircraft textiles
industry. In addition to providing an overview of the global
aviation industry and the wide-ranging use of textile
materials in aircraft, this new report covers the latest
technical developments and products, and contains 25
profiles of leading producers of aircraft fabrics and
carpets. Published May 2009.

Report: GBP £345

MobileTex
MobileTex is a subscription-based monthly newsletter
providing commercial news, latest products, and
marketing and technical information of the global
transport textiles industry, including the automotive,
aerospace, rail and marine sectors. The publication is
aimed at producers and users of fibres, yarns, fabrics
and end-products used in automotive and other
transportation textiles. The key readership is Western
and Eastern Europe, North America and the Far East.

Newsletter: GBP £275 for 12 months

Automotive Textiles
The global supply chain to OEMs
40 tier 1 and tier 2 profiles

A review and analysis of the global automotive textiles
industry. In addition to providing an overview of the global
automotive industry and the wide-ranging use of textile
materials in vehicles, this report covers the latest
developments with regard to product areas and leading
players. Published May 2007. Note: Printed version sold
out; available as a PDF only

Report: GBP £395

Full details at www.mobile-tex.com



ORDER NOW

CONTACT
Editor: Geoff Fisher gfisher@textilemedia.com

Sales & Marketing: Judy Holland jholland@textilemedia.com

Textile Media Services Ltd
2A Bridge Street, Silsden, Keighley

West Yorkshire BD20 9NB, UK

Telephone: +44 1535 656489
Fax: +44 8700 940868

E-mail: info@textilemedia.com

www.textilemedia.com
www.mobile-tex.com

Registered office: 2 Washburn Court, Silsden, Keighley BD20 0QZ, UK
Registered in England No. 4531684

VAT no. GB 797 3242 91

M
ay

 2
00

9 
 D

es
ig

n
: S

io
b

h
an

 F
is

h
er

  C
ov

er
 im

ag
e:

 C
h

ri
st

ia
n

 E
sc

h
le

r 
A

G


