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A THIRD of Russia’s 42,000 clothing retailers

will close by the end of this year after the

economic crisis has hit local spen ding, according

to the head of the European Fashion and Textile

Export Council (EFTEC).The likely retail failures and order cutbacks in

Russia mean companies in fashion exporting

nations, such as Germany, will deliver less

apparel for the winter season, said Reinhard

Döpfer, who leads the Brussels and Stuttgart-

based industry group. He said the Council sur-

veyed German clothing makers and found an

average of 35% of their deliveries to Russia

would be unsold this summer.
“Many important German fashion suppliers

have deleted between 20% and 30% of Russia’s

fashion retailers from their customer records,

because they do not meet the basic conditions of

doing business any more,” Döpfer said in an

interview at the recent CPD fashion fair in Düs-

seldorf, Germany.German clothing companies ranging from luxu-

ry brand Hugo Boss to menswear maker Ahlerstargeted Russia forgrowth as the nat -ion’s economicgrowth outpacedthat of Germanyearlier this decade.Hugo Boss, re -nown ed for itsmen’s suits, re port -ed a wider lossrecently, citing a35% plunge in rev-enue from Eastern

Europe, excluding the effect of
foreign exchange move ments.
Russia is the label’s largest mar-
ket in the region.Germany is Europe’s second

largest fashion exporting
nation, behind only Italy. Ger-
many’s first-quarter fashion
sales to Russia declined 6% to

EUR162m (US$233m), according to Döpfer. The

decline will accelerate during the year, as aut -

umn/winter orders have fallen about 30%, he

added.
Other casualties of Russia’s downturn have

in cl uded outlets of Diesel and Stella McCartney,

while Kommersant reports that the local fran-

chisee for Hong Kong sportswear maker Sprandi

International closed 37 outlets in Moscow and St

Petersburg after filing for bankruptcy in May.

Retail chain Russian Sport Fashion Group is also

reported to be close to shutting 13 of the stores it

runs across the country under the Reebok brand

name.
However, some Russian analysts said Döpf er’s

estimate was too pessimistic, although they

acknowledged the weak local demand. “About

10-20% of retailers may go bankrupt this year,

but not a third,” said Anna Lebsak-Kleimans,

president of Moscow-based Fashion Consulting

Group. Some of the halted German shipments

will be replaced by cheaper imports from China

and Turkey, she said. “Retail chains may be re -

ducing the number of outlets, but they are not

shut  ting down completely.”
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